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MISSION
CONNECTICUT MAGAZINE is a trusted brand published to excite, empower and 
inspire readers to explore their state. Our editorial environment is designed to inform 
and enlighten our exclusive audience about living with Connecticut style. Our readers 
experience the Best of Connecticut® every time they pick up the magazine.
It’s the print and online resource more than 154,000 consumers count on and live by.

READERS
The CONNECTICUT MAGAZINE audience is more than a collection of impressive 
numbers. They are consumers active in their communities – passionate and motivated 
to spend time and money on dining out, culture & entertainment, travel, home & 
garden, health, education, fashion, fitness and beauty.

They are a sophisticated crowd looking for the good life. CONNECTICUT 
MAGAZINE has served as their GPS during its 44-year history.

Successful businesses know that CONNECTICUT MAGAZINE connects with the 
educated and affluent. We are not just Fairfield, Litchfield, New Haven, Hartford, 
Middlesex, Tolland, Windham and New London County; we’re the best of each.

REACH
CONNECTICUT MAGAZINE’s average circulation is greater than all local and most 
national magazines in Connecticut, including Time, Food & Wine, Travel & Leisure, 
Architectural Digest and a whole lot more. No magazine delivers Connecticut better!

• Our paid subscribers welcome CONNECTICUT MAGAZINE into their homes and 
businesses every month.

• Copies are distributed to the waiting rooms of professional offices such as doctors, 
dentists, and attorneys, building on an already considerable per-copy readership.

• CONNECTICUT MAGAZINE is on sale every month at prominent popular 
retail locations throughout the state, including Barnes & Noble, Stop & Shop, Big Y, 
ShopRite, Whole Foods Market, CVS, Walgreens and Rite Aid.

OVERVIEW
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 Southeast Connecticut hosted the sixth annual Jeffrey 
Osborne Celebrity Classic in August. Previously held in the 
musician’s home state of Rhode Island, the multi-day event 
  — consisting of the Celebrity Softball Classic, the All-Star 
Comedy Explosion, the Celebrity Classic golf event and live 
and silent auctions — raised money for local nonprofits 
that support music and arts education in public schools and 
other family services. (photos by David Bibeault/Atom Media)

1. Actor/comedian Chris Tucker, left, and Osborne were on 
the winning team at the Celebrity Softball Classic at Dodd 
Stadium in Norwich.

2. Osborne hosted the All-Star Comedy Explosion at The Grand 
Theater at Foxwoods.

3. Basketball legend Julius “Dr. J” Erving was among those on 
the red carpet at the Foxwoods High Rollers club.

4. R&B luminary Smokey Robinson at the VIP reception.

 In July, the historic Hotchkiss Library of Sharon held its 
annual Summer Book Signing fundraiser, a festive evening 
aimed at furthering the promotion of literacy throughout 
the community. Thirty authors came together to sign their 
latest hardcover books for hundreds of book lovers from 
neighboring towns in northwest Connecticut, the Hudson 
Valley, and the Berkshires. (photos by Christine Fritz)

5. Connecticut authors David K. Leff, left, of Canton, 
and James Charlton, of Lakeville.

6. J. Barclay Collins II, president of the Hotchkiss Library board 
of directors.

7. From left, Sok Nam Park, Hotchkiss Library Co-Executive 
Director Lorraine Kerr Faison, and Hotchkiss Library board 
member Victoria Jennings Ross.
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8. After The Storm Inc. hosted its annual Art Bra fashion show in 
August. The live auction and fashion show, held to benefit cancer 
survivors and help them to heal physically, emotionally and 
spiritually, features creations designed and made by survivors, 
family members, friends and volunteers. This year’s show brought in 
almost $50,000, which will go toward providing integrative services 
such as yoga, reiki, acupuncture, reflexology and massage to those 
undergoing cancer treatment. Pictured from left, Sherry Tetzlaff, 
Melissa Symonds, Jeanne Beth King, president and founder Christine 
Willett, Stacy Zaid, Alissa Connell and Kristen Corcoran. 
(photo by Michael Benson Photography)
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Fall is a beautiful time of year in 
Connecticut. This year, leaf colors are 
expected to be particularly vivid as experts 
predict a superb foliage season thanks to 
summer and spring rainfall and moderate 
temperatures. Early estimates predicted 
peak foliage arriving in the northeast and 
northwest corners of the state in early 
October, then extending down to the lower 
Connecticut River Valley and shoreline 
through early November.

In this feature we’ve highlighted our 
favorite towns to visit during peak foliage. 
Here you’ll fi nd scenic car routes, hiking 
trails, charming downtowns, lots of eating 
and drinking options, great lodging choices, 
and, of course, plenty of breathtaking views. 
As Connecticut’s Offi ce of Tourism reminds 
us, our state generally has the longest 
foliage season in New England, making it an 
ideal destination for leaf peepers.

But, as much as we love foliage in 
Connecticut, we’re not blind to the beauty 
outside our state, so we’ve included a 
“Beyond the Border” section highlighting 
select foliage destinations in New York and 
New England. Read on and make your plans 
quickly, because foliage season is always 
fl eeting, even in Connecticut.

by ERIK OFGANG, MICHAEL LEE-MURPHY, 
MIKE WOLLSCHLAGER and ALBIE YURAVICH

WITH A SPECTACULAR FOLIAGE 
SEASON PREDICTED, HERE ARE 
THE BEST LEAF-PEEPING SPOTS 
IN CONNECTICUT AND BEYOND
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In the past 12 months...
27% went boating 

69% spent time gardening 

22% attended a musical concert 

17% attended a
symphony or opera

30% attended a
pro sporting event

24% hired a landscaper

9% remodeled
their kitchen 

9% have eaten at a sit-down 
restaurant (past 30 days)

In the next 12 months...
11% plan to buy a new vehicle 
...3% luxury vehicle 
...3% SUV 
...3% plan to pay $35-45K 
...1% plan to pay $45K or more 

8% plan to buy a house 

2% will refinance a mortgage 

5% plan to sell a house 

89% are registered to vote 

AUDIENCE

DELIVERY
Total circulation:  71,948
Total readership:  154,907
Readers per copy:  2.15

Total mailed to homes:  65,498
Fairfield County homes only:  11,831
(above includes CPTV subscriptions)

Total newsstand:  6,450
Fairfield County newsstands only:  2,150	

Circulation by County
Hartford	 17,911 
New Haven	 16,651
Fairfield	 13,981
New London   4,733
Middlesex	 4,414
Litchfield	 4,061
Tolland	 2,694
Windham	 1,245
out of state	 5,002

ENGAGING
CONNECTICUT Magazine’s newly relaunched website, 
connecticutmag.com is the go-to resource for 
restaurant guides and reviews, things to do, Top 
Docs, Rating the Towns, the Best of Connecticut®, 
and more! Advertising partners have a unique 
opportunity to reach a broader audience and generate 
additional impressions with our unique connection to 
more eyes & more business.

Capture this audience with social networking, 
banner advertising, resource guide listings and 
Sponsorships. We offer your business a wide range 
of interactive marketing tools to drive traffic to your 
website, products and services.

ENGAGING
CONNECTICUT Magazine’s newly relaunched website, 
connecticutmag.com is the go-to resource for 
restaurant guides and reviews, things to do, Top 
Docs, Rating the Towns, the Best of Connecticut®, 
and more! Advertising partners have a unique 
opportunity to reach a broader audience and generate 
additional impressions with our unique connection to 
more eyes & more business.

Capture this audience with social networking, 
banner advertising, resource guide listings and 
Sponsorships. We offer your business a wide range 
of interactive marketing tools to drive traffic to your 
website, products and services.

DEMOGRAPHIC
PROFILE

SubscrIber:
Female.....................64.5%
Male.........................35.5%
Age 35 or older ......89.9% 

Finances:
Mean household income
of $95,535

Education:
Four-year college
or greater.................40.5% 

Research: 2016 Scarborough

SOCIALLY
SPEAKING

Facebook Likes
10,114

Twitter Followers
68,100
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EVERY M
ONTH: FIRST, THIS M

ONTH, RESTAURANT GUIDE & REVIEW
S, CPTV PROGRAM

 GUIDE Calendar subject to change. For m
ore inform

ation, please call your sales representative.

ADVERTORIAL: Bonus listing, write-up, or photo for advertisers in a particular category.  FORM
ATTED ADVERTISING PAGES: Specially sized and placed category ad page or pages.   

ADVERTISING SECTION: Category advertising sections accom
panied by a relevant story or introduction. Ads m

ay be banked or run through the body of the section story.  SPONSORED SPECIAL 
SECTION: A special section inserted into Connecticut M

agazine via an advertising sponsor.  SUPPLEM
ENT TO: Section or Publication inserted into or polybagged with m

ain publication.
DEFINITIONS/ADVERTISING CALL OUTS

connecticutm
ag.com

11/28/17

JANUARY	
space reservations: Nov. 29, 2017 NOON 

	
final creative due Dec. 6, 2017 NOON

EDITORIAL HIGHLIGHTS
Best Restaurants: Readers’ Choice & Editor’s Picks
Healthy Living
This M

onth: The ultim
ate guide for what to do + where to go

The Connecticut Table: Reviews, M
ust-Tries, Dining Listings

ADVERTISING HIGHLIGHTS 
W

hat’s New In Education Advertorial
Best Restaurants W

inners’ Gallery Form
atted Ad Page

FEBRUARY	space reservations: Dec. 27, 2017 NOON 
	

final creative due Jan. 3, 2018 NOON
EDITORIAL HIGHLIGHTS
40 Under 40
This M

onth: The ultim
ate guide for what to do + where to go

The Connecticut Table: Reviews, M
ust-Tries, Dining Listings

ADVERTISING HIGHLIGHTS 
Innovations in Healthcare Advertorial

M
ARCH

	
space reservations: Jan. 31, 2018 NOON 

	
final creative due Feb. 7, 2018 NOON

EDITORIAL HIGHLIGHTS
Best bars
Connecticut Hom

e: Spring Hom
e & Garden

This M
onth: The ultim

ate guide for what to do + where to go
The Connecticut Table: Reviews, M

ust-Tries, Dining Listings

ADVERTISING HIGHLIGHTS 
Education Advertising Section
5 Star Real Estate Professionals Sponsored Special Section

APRIL	
space reservations: Feb. 28, 2018 NOON 

	
final creative due M

ar. 7, 2018 NOON
EDITORIAL HIGHLIGHTS
Best Doctors

®

Healthy Living
This M

onth: The ultim
ate guide for what to do + where to go

The Connecticut Table: Reviews, M
ust-Tries, Dining Listings

ADVERTISING HIGHLIGHTS 
Top Docs Profiles Form

atted Advertising Profiles
M

ystic Country Advertorial

M
AY	

space reservations: M
ar. 28, 2018 NOON 

	
final creative due Apr. 4, 2018 NOON

EDITORIAL HIGHLIGHTS
Naugatuck Valley issue: A look at people, places & issues
Connecticut Hom

e
This M

onth: The ultim
ate guide for what to do + where to go

The Connecticut Table: Reviews, M
ust-Tries, Dining Listings

JU
NE	

space reservations: M
ay 2, 2018 NOON 

	
final creative due M

ay 9, 2018 NOON
EDITORIAL HIGHLIGHTS
Sum

m
er Fun

This M
onth: The ultim

ate guide for what to do + where to go
The Connecticut Table: Reviews, M

ust-Tries, Dining Listings

ADVERTISING HIGHLIGHTS 
M

ystic Country Advertorial

JULY	
space reservations: M

ay 30, 2018 NOON 
	

final creative due June 6, 2018 NOON
EDITORIAL HIGHLIGHTS
Connecticut’s best ice cream
Connecticut Hom

e: Traditional Hom
e Design Award W

inners     
This M

onth: The ultim
ate guide for what to do + where to go

The Connecticut Table: Reviews, M
ust-Tries, Dining Listings

AUGU
ST	

space reservations: June 27, 2018 NOON 
	

final creative due July 3, 2018 NOON
EDITORIAL HIGHLIGHTS
Top Dentists
Healthy Living
This M

onth: The ultim
ate guide for what to do + where to go

The Connecticut Table: Reviews, M
ust-Tries, Dining Listings

ADVERTISING HIGHLIGHTS 
Education Advertising Section
Senior Living Advertising Section
Top Dentists Profiles Form

atted Advertising Profiles

SEPTEM
BER

	
space reservations: Aug. 1, 2018 NOON 

	
final creative due Aug. 8, 2018 NOON

EDITORIAL HIGHLIGHTS
Best of Connecticut ® 2018
Food & Drink | Fun & Leisure | Shopping
Connecticut Hom

e
This M

onth: The ultim
ate guide for what to do + where to go

The Connecticut Table: Reviews, M
ust-Tries, Dining Listings

ADVERTISING HIGHLIGHTS 
Best of Connecticut®

 W
inners’ Gallery Form

atted Ad Page

OCTOBER
	

space reservations: Aug. 29, 2018 NOON 
	

final creative due Sept. 5, 2018 NOON
EDITORIAL HIGHLIGHTS
M

onsters & M
yths of Connecticut 

Connecticut Hom
e

This M
onth: The ultim

ate guide for what to do + where to go
The Connecticut Table: Reviews, M

ust-Tries, Dining Listings

ADVERTISING HIGHLIGHTS 
Independent Schools Advertising Section
Best Restaurants W

inners’ Gallery Form
atted Ad Page

M
ystic Country Advertorial 

NOVEM
BER

	space reservations: Oct. 3, 2018 NOON 
	

final creative due Oct. 10, 2018 NOON
EDITORIAL HIGHLIGHTS
Great Places to W

ork
Healthy Living
This M

onth: The ultim
ate guide for what to do + where to go

The Connecticut Table: Reviews, M
ust-Tries, Dining Listings

ADVERTISING HIGHLIGHTS 
Innovations In Healthcare Advertorial
Super Law

yers Sponsored Special Section

DECEM
BER

	space reservations: Oct. 31, 2018 NOON 
	

final creative due Nov. 7, 2018 NOON
EDITORIAL HIGHLIGHTS 
Holiday Gift Guide
Connecticut Hom

e
This M

onth: The ultim
ate guide for what to do + where to go

The Connecticut Table: Reviews, M
ust-Tries, Dining Listings

ADVERTISING HIGHLIGHTS 
5 Star W

ealth M
anagers Sponsored Special Section

Senior Living Advertising Section
M

ystic Country Advertorial

2018 PLANNING CALENDAR



2017-18 PRINT ADVERTISING RATES
effective November 30, 2017    

net rates, full run, full color

Fairfield County Zone, net rates, full color

size

Full

2/3

1/2

1/3

1/6

size

Full

1/2

open

$5,100 

$3,825 

$3,060 

$2,040 

$1,122 

open

$2,040 

$1,224 

3-5x

$4,590 

$3,443 

$2,754 

$1,836 

$1,010 

3-5x

$1,836 

$1,102 

6-11x

$3,825 

$2,869

$2,295 

$1,530 

$842 

 6-11x

$1,530 

$918 

12x

$3,060 

$2,295 

$1,836 

$1,224 

$673 

12x

$1,224 

$734 

Ad Sizes/Specs (in inches) Width Height

Full Page 7 x 10
Bleed Full Page 8.25 x 11
2/3 page (vertical) 4.625 x 10
2/3 page (square) 7 x 6.875
1/2 page (vertical) 4.625 x 7.375
1/2 page (horizontal) 7 x 4.875
1/3 page (vertical) 2.25 x 10
1/3 page (square) 4.625 x 4.875
1/6 page (vertical) 2.25 x 4.875
1/6 page (horizontal) 4.625 x 2.375

FULL PAGE
       2/3 V

2/3 SQ

1/3V 1/2 V

1/6 H

1/6V 1/3 SQ

1/2 H



For further details, a customized 
presentation, or an overview of Hearst’s 

complete print and digital marketing 
solutions, please contact 

Joe Hiznay at 203-401-1572 or 
jhiznay@connecticutmag.com

100 Gando Drive, New Haven, CT 06513


