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Inform and Teach

Any effort to Influence 
an audience begins 

with awareness. Today, 
with an increasingly 

knowledgeable 
consumer base, 

awareness is bolstered 
by information and 

education.

May 2015 
•••••••••••••••••••• 

 Sponsor
Super Natural

British Columbia

The Story Studio’s team of researchers, writers and 
graphic designers develops custom editorial covering 
a wide range of topics. With world class technology, 
we deliver your story to a targeted audience to achieve 
three key goals:

1. �To provide informative and educational content that 
will encourage engagement.

2. �To provide our marketing partners with a platform 
to tell their story in unique and creative ways that 
will build credibility and brand awareness. 

3. �By creating content that resonates, the Story Studio 
maximizes reach by encouraging readers to interact 
with and share the content across their social 
channels. 

Our writers work with associations and trade groups, 
thought leaders, and subject matter experts while 
maintaining a focused eye on developing a branded 
story for your business that builds connections. 
The Story Studio will design your content to appeal 
to a reader’s interests while meeting your unique 
communication needs.  

With a full Social Media integration strategy, gaming, 
video and other engagement tools, your branded 
content will be delivered to readers in formats that will 
create an experience readers will remember.

HEARST  
Story Studio

Creating 
content that 

informs, 
educates 

and engages 



4 5

Finding the Right Audience

In the information 

age, introducing a 

brand, product or 

service begins with 

telling a story that the 

right audience will be 

interested to read. 

Delivering relevant 

content to readers who 

demonstrate interests, 

or show intent improves 

engagement and, 

ultimately, drives real 

awareness. 

May 2015

••••••••••••••••••••

 Sponsor
Roche Bobois Paris

Social Media Strategy

Telling a story can 

be the first step in 

developing an ongoing 

dialogue with your 

target audience. 

Aligning a social media 

strategy with compelling 

content maximizes 

brand reach and 

engagement.

March 2015
•••••••••••••••••••• 

Sponsor
Napa Jazz

< >For more information, call 203-330-6238. Or, email advertise@hearstct.com

HEARST  
Story Studio
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Photos & Slideshows

Not all content is 

created equal. In 

addition to being 

informative, the 

best content is fun, 

instructional, timely and 

provides readers an 

opportunity to engage. 

Taking advantage of a 

news platform to deliver 

lists and photo galleries 

drives interaction and 

brand retention.

May 2015
•••••••••••••••••••• 

Sponsor
The Pollen Mill

Encourage Participation

Social Media has 

become an  important 

marketing tool because 

consumers want to 

engage with brands. 

By creating content 

that encourages 

participation you build 

brand ambassadors 

that want to be a part 

of, and help tell 

 your story.

January 2015
••••••••••••••••••••

 Sponsor
Honda Dealer’s 

Association

< >Or, email advertise@hearstct.com

HEARST  
Story Studio

For more information, call 203-330-6238. 
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Branding & Presentation

In a competitive 

landscape brand image 

and presentation can 

make one company 

stand out against the 

rest. 

Branded content 

tells the story of your 

business in a way that 

establishes your brand 

as the market leader.

January 2015
•••••••••••••••••••• 

Sponsor
Sotheby’s

International Realty 

Video

Video is the most 

impactful way to 

augment your story.

 The Story Studio 

provides full video 

production to engage 

your audience and 

compliment your story.

December 2014 
••••••••••••••••••••

 Sponsor
PayPal x Munchery

< >

HEARST  
Story Studio

For more information, call 203-330-6238. Or, email advertise@hearstct.com
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< >Or, email advertise@hearstct.com

HEARST  
Story Studio

Over 300 million readers 

access Hearst content 

every month on sites like: 

CTpost.com 

News-Times.com 

StamfordAdvocate.com 

TheHour.com  

Greenwich Time.com

Your Story Needs to Be Seen!

The Story Studio’s 
team of researchers, 
writers and graphic 
designers develops 
custom editorial 
covering a wide range 
of topics.

For more information, call 203-330-6238. 

By making your story part of the editorial experience, 
The Story Studio creates powerful brand 
engagement with readers.



For more information, call 203-330-6238 
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